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- Session 6G: Big Data — Passive
- Seo Youn Yoon, Kwangho Kim, Donghyung Yook (&<,

- Analysis of travel demand for newly developed cities with expresswa

qFs, 559)
y toll collection data

and mobile phone user distribution data
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- Maria Kamargianni (UCL, UK) Mobility as a Service

- Tommy Garling (University of Gothenburg, Sweden) Behavioral Travel Behavior Research

1982—-2018
- Eric Miller (University of Toronto, Canada) Travel Demand Models, The Next Generation:
Boldly Going Where No—One Has Gone Before &

Key research questions

What is the impact of MaaS?

* What Maas$ products do citizens prefer? (subscription, combinations and amount of transport
modes, willingness to pay, elc.)

*+ What persuasive techniques/incentives could be included in the MaaS products?

* How MaaS may change travel behavior? (long- and short-term travel decisions: car awnership,
mode choice, dep./amival times, time use elc. | residential location choice, active transport)

* What is the impact on MSPs' market share and revenue?

* What commercial agreements are needed between the Maa$S operators and the
MSPs? Do we need to offer incentives to MSPs 1o join Maa$ services?

= Could public sector’s subsidization to public transport modes be used more
effectively?

« What Maa$S business models are needed to avoid monopoly?
¢+ Could MaaS meet the strategic objeclives (vision) of

Provocation 2: Microsimulation

A Keynote speech 2







